
2nd Chance vs Reminder Bar

In this article, you’ll understand the difference between a 2nd Chance and a Reminder Bar in the
new Mailchimp Pop-up Form Builder.

2nd Chance Elements ("Teasers")
The 2nd Chance element is for visitors who may have closed out of the main steps of your
campaign. Often it appears in the lower left corner with a tease of the main offer. This gives
visitors a “2nd Chance” to engage with the popup once again if they mistakenly or reflexively
closed out of the popup on initial viewing.

The Second Chance elements will follow users around the site once they close the main step
and can be moved, changed, or updated as needed!



Reminder Bar
Conversely, the Reminder Bar is for visitors who opted in to your main campaign and received
your offer usually accompanied by a discount code. This reinforces the offer reminding them to
use the discount to make a purchase on your site.

Note: The reminder bar element is not a button. Unlike the second chance elements that can
take the user back into the campaign to finish out the opt-in flow, the reminder bar is simply a
bottom bar notification reminding users of the offer.


